igentlich ist an handels- _ 
iblichen Messern nichts — 
auszusetzen. Sie sind 
von Profikéchen erprobt, 
liegen gut in der Hand und 
sehen anstandig aus. Warum 
also tiberhaupt eine neue Li- ° 
nie fiir das Bewahrte? 
Design weckt - Interesse 


wie niezuvor: beim Verbrau-._ 
* ders eingefaBt werden miis- 
‘sen als Stahlklingen. Noch 


cher und damit auch beim 
Hersteller. : 
Viele gute Ideen auf einen 


Streich erhofftesichdie Mes- « 


serfabrik Giesser, als sie die 
Studenten. der Staatlichen 
Akademie der bildenden 
‘Kiinste Stuttgart zu einem 
Wettbewerb aufrief. Thema: 
»Schneiden im Haushalt.« 

Zum erstenmal in seiner 
50jahrigen Geschichte arbei- 
tete das schwabische Fami- 
lienunternehmen mit Desi- . 
gnern zusammen. Verande- 
rungen ergaben sich bis da- 
hin allenfalls aus neuen Her- 
stellungstechniken. Nun war 
Phantasie gefragt. 

Am Lehrstuhl fiir Pro- 
duktgestaltung _ entstanden 
unter Leitung von Professor 
Klaus Lehmannein Dutzend 
Modelle: »Wir waren uns 
einig: Ein Ideenwettbewerb 


sollte zu Héhenfliigenermu- 


tigen und deshalb zuerst ein- 


SCHONER. 
WOHNEN 


‘mal frei von herstellungs- 


technischen Zwangen sein.« 
Die Studenten entwickelten 
ungewohnliche Grifformen 
aus HolzoderKunststoffund 
experimentierten sogar mit 


neuen Klingen aus kerami- | 


schem Material, die ein gan- 
zes Kiichenleben lang scharf 
bleiben, aber natiirlich an- 


sind solche Ideen Utopie. 
Doch andere Entwiirfe 

wurden als so handfest beur- 

teilt, daB sie in nachster Zeit 


bis zur Serienreife weiter-. 


entwickelt werden kénnen: 
Lauter schrage Vogel im an- 
sonsten rechteinténigenSor- 


timent der Haushaltsschneid- . | 4 
JulianeZimmer 4 


waren. 


Wolfgang Geisler versucht sich 
in der Kunst, ein Messer in den Griff 
zu bekommen. Das Kunstwerk 
_ »Coltello l’arte« soll sogar 
produziert werden 


Fotos: Bethke/Teiner/Gockentz 
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eI 
Thomas Hiéussler spielt mit Materialien: Durch die 


_Kunststoffgriffe verlauft ein fluoreszierender Streifen. Die 
Klinge kommt unten als Ose wieder zum Vorschein 


= Tranchierbesteck fiir die 
festlich gedeckte Tafel. Justus Theinert 
wahlte fiir die Griffe edles Material: Eben- 
: holz und Messing. Sein Entwurf geht 
demnachst in Produktion 


ke 
ae De (6 AE ee ne Laurenz Theinert 


i 5 , : experimentierte mit Mes- 
»SpaB am Nutzen« wiinschte sich Michael Schneider P serklingen aus kera- 


und machte die Mohre zum Messer. Eine lustige mischem Material. Sie 
Idee, die besonders bei Amerikanern Anklang fand. ibieibenawan aeaaa GG 

Der Gemiise-Gag geht in Serie scharf, bediirfen aber einer 
sorgfaltigen Einfas- 

sung, damit sie im Kiichen- 
alltag tiberleben. Fiir 

die »innovative Gesamt- 
leistung« bekam 
er den ersten Preis 


Fotos: Bethke/Teinert/Gockeritz 
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Progress report TASLEWARE INTERWATIONL 


Delegate registrations are already ahead 
of 1985 figures for the new year’s creative 
highhght, the 2nd Tableware Interna- 
tional Symposium scheduled for 28 
February, at the Frankfurt Spring Fair. 

Distinguished personalities from every 
branch of industry, art and commerce 
will be taking part. This year's chairmen 
will be Wendelin von Boch, managing 
director of Villeroy & Boch, a company 
whose record in the design and market- 
ing of ceramics speaks for itself. Dieter 
Engelhardt, chairman of the mighty 
Hutschenreuther organisation, responds 
to the questions and challenges of the 
moment with all the authority of his role 


American Express, talks on selling in a 
non-retail environment. Michael Macrae, 
merchandising director of Harrods, 
speaks with authority on the famous 
Knightsbndge store. 

The Symposium, sponsored by Table- 
ware International in associated with KV 
Marketing of New York and the organis- 
ers of Frankfurt International Fairs, has 
already become the focal point of progres- 
sive thinking in the world of tableware 
and gifts. There is still time for delegates 
to register for this dynamic annual ex- 
change of information and ideas by ap- 
plying to this journal or KV Marketing in 
New York. 


as a successful leader in the Continental 
manufacturing community. Cele Gold- 
smith Lalli, editor-in-chief of the Amer- 
ican Modern Bride magazine, tells how 
the most lucrative facet of America’s 
tableware market can best be targeted. 
Peter Griska, merchandising director of 


The Tableware Event not to forget! 


“EXCLUSIVELY TABLEWARE” : APRIL 6th, 7th and 8th 1986. 


Sponsored by ‘Housewares’ and supported by ‘Gifts International’ 


Make a firm diary date to visit" Exclusively Tableware”, the trade 
exhibition designed exclusively for the tableware buyer. 

A collection of many of the top names in tableware, 
assembled for you under one roof, at a central 
London location, for three days in April. 

Without a doubt, the tableware event 
you must not forget! 


S 


fiw KENSINGTON EXHIBITION CENTRE: DERRY STREET: OFF KENSINGTON HIGH STREET: LONDON 


————— lama tableware buyer. Please send me my personal invitation to Exclusively Tableware 0 


EXCLUSIVELY | am interested in receiving details for exhibiting O 
TABLEWARE Nas Positon 
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Company 


“Address 
Tel No. 
Send to ‘Exclusively Tableware’, Forum House, Ridgmont Road. StAlbans, Hertfordshire ALL 3AH. 
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non-retail environment. Michael Macrae, 
merchandising director of Harrods, 
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“EXCLUSIVELY TABLEWARE” - APRIL 6th, 7th and 8th 1986. 


Sponsored by ‘Housewares’ and supported by ‘Gifts International’ 


Make a firm diary date to visit“Exclusively Tableware’, the trade | 4 , 
exhibition designed exclusively for the tableware buyer. 4 / 
A collection of many of the top names in tableware, 
assembled for you under one roof, at a central 
London location, for three days in April. 
Without a doubt, the tableware event 
you must not forget! 
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Belleek has always been a 
favorite with admirers of fine 
handcrafted porcelain gifts. Our 
reputation has been earned 
over 125 years. Now Belleek is 
just as much a favorite with 
smart retailers, as well; and with 
very good reason: 

During the last few years, 
Belleek has introduced more 
than 70 new creations, a great 
majority of them specially 
designed for the US. market. 

e We are maintaining a large 
inventory in the US., making 
reordering fast and easy to 
generate high furn. 

e An extensive national advertis- 
ing campaign has been . 
developed to attract custome 
and bring them into stores" 
° Belleek offers cuSTomers O SUr- 
prisingly vast range of products, 
at surprisingly competitive prices. 

So be sure you always have 
Belleek in stock, because the 
most beautiful figures Belleek 
creates arent just the ones that 
are found on your shelves. 


It looks beautiful 
on your bottom line, 
too. 


Belleck, the enchanted porcelain, 
is imported from Ireland. For more information 
write: Belleek Ireland, Inc., One Chapin Road, 
PO, Box 675, Pine Brook, N.J. 07058 
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Five-piece 


place set 


ting of sterling wire and baked enamel won a special 
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prize for flatware. 


Oriental art, high tech win 
awards for Sterling designs 


BALTIMORE—The winners of 
the 25th annual Sterling Design 
Competition created works that 
reflect trends prevalent in Orien- 
tal art and modern technology. 

Competitors’ designs ranged 
from teapots and decanters to flat- 
ware and sushi sets. 

The first prize winner, a con- 
temporary teapot design with 
streamlined surfaces and a high- 
tech look, was designed by Mark 
E. Fortune of Indiana University. 

Second prize, a new wave inter- 
pretation of an sake serving 
pitcher, was designed by Lee 
Boroson from the State University 


A special prize for best flatware 
pattern was awarded to a five- 
piece place setting of sterling wire 
and baked enamel, designed by 
John E. Horn from the University 
of Iowa. 


The contest, sponsored by the 
Sterling Silversmiths Guild of 
America, was open to students in 
universities across America. 

From a field of 169 entries, 10 
award-winners received cash 
prizes. One was named best flat- 
ware entry and fifty-one entries se- 
lected for exhibition. 


_ The members of the Sterling 


Das, 62 = See Seer ee 
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The summer months are the perfect time to feature 
jewelry and gift items that have a nautical or seashore 
motif. Seashells, sand dollars, whales and such make 
interesting and fun jewelry pieces. Customers looking 
forward to their vacations like to complement their 
summer outfits with vacation oriented accents. Those 


>> returning from a seashore vacation and weekend sail- 
Q ors like to wear mementos of those “lazy days of sum- 
- mer.” Of the four seasons, summer is the one most an- 
— _ ticipated and best-remembered. 
>> The retailer who taps into this market will find that 
it can keep him afloat (profit wise) during those long 
~ summer days. 
e 
z (clockwise from top) 
cS) 


This 14k plumb gold seagull in flight is just one of the many 
sea inspired jewelry pieces by JDI. Also available are sheil, 
dolphin, sailfish and pelican pendants or pins. You can 
choose ruby, emerald, sapphire or diamond eyes. J D | De- 
signs, P.O. Box 922, Palm Beach, Fla. 33480. 


This sand dollar is made of 14k yellow gold and is suspend- 
ed on a chain. Design #4693N costs $656 at $650 gold. Leon- 
ore Doskow Inc., Montrose, N.Y. 10548. 


Inspired by the seashore, Kim McSparran has designed a 
new stainless steel flatware pattern. One of the many con- 
temporary patterns by Yamazaki Tableware Inc., 41 Madison 
Ave., New York, N.Y. 10010. 


The designs for these ligntweight 14k gold earrings have 
been conjured from the sea. Some have been enhanced by 
diamond cutting. 14 Karat South, 36 N.E First St, Suite 409, 
Miami, Fla. 33132. 


A 14k gold whale irom Frederick Prete’s animal design col- 
lection makes an unusual pendant. Frederick Prete Ltd., 1780 
Second St, Highland Park, Ill. 60035. 
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You know us for our fine stainless. Discover us for our bi: \utiful giftware. Available at fine stores everywhere. 


ae House & Garden 


Northland Stainless, Sherrill, NY; 
is introducing a new flatware pat- 
tern, “Emily,” that features three 
beaded bands. 

It is packaged in a variety of set 
combinations, including a 70-piece 
service for eight in a wood chest 
i with red interior. The set includes 
a 48-piece service for 8, 8 drink 
spoons, 8 seafood forks and a 6- 
piece hostess set. 


ee 


oF 


side features six colored designs. 
They are detergent and dishwasher 
safe, the company says, and meas- 


ure 15” by 8”, Suggested retail price 
is $5, and they are packed six each 
per master carton, and are also 
available in a 2-dozen dump dis- 
play unit. 

Booth 4870 


STEMS UP 


Kinnovations in Dallas, TX is now 
offering the Stanley Stemmer, a 
hardwood stemware holder, ina line 
of KD lifestyle furniture. 

The stemware holder accomo- 
dates eight large (4%2”) wine 
glasses, or as many as sixteen claret 
(2”) glasses. Its assembly requires 
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n”in a symphony i in silver and gold. aL 


BETTER Homes 
~& GARDENS e-8 


With this offer our new 


Duet pattern joins Beet- “Duct” oe 
hoven. pattern to give youa Gold electroplate 
choice of tableware elegance  4-pe. setiing 4 


in Silverplate or Gold Electro- - 
plate in Oneida Community quality. 
New Duet combines. the ele-’ 
gance of a brushed satin finish with 
a Chippendale design for truly spe- 
~ ~~ cial occasion dining. 

~~ And if you wish, add the crowning 
touch to your table with matching 
-sets of napkin holders specially 
crafted by Oneida. 


SEPT AIT Balhae 


Nie 4 expect to pay over twice as 
much in stores for this quality silver- 
plate and goldplated flatware. How- 
ever, with this introductory offer a 
four piece place setting in either 
3 \% ! pattern is just $6.95 in silverplate: 
“Duet? si ‘ \ $9.95 in gold electroplate. A place 
Silverplate a : q  S Q setting includes deluxe hollow 
i-pe. setting ~. KoA \ handle knife, dinner fork, salad/ 
$6.95 , A \ ‘ . dessert fork and teaspoon. Set of 
see — Qe” four matching napkin holders just 
$6.95 in silverplate and $9.95 in 
gold electroplate. 
Add to your service from time to 
time individual pieces from open 
stock at great savings with Betty 
Crocker coupons. Find coupons on 
more than 175 General Mills prod- - 
ucts including Big “‘G’’ cereals, ~~ 
Betty Crocker Dessert Mixes, Dinner » 
Mixes, Potato products and Gold 
Medal flour. Catalog will be sent 
with your order. 
If not completely satisfied, re- 
turn order within 10 days for - 
, refund. Offer expires Novem 
ber 15, 1977. 


a-Bc: Place Setting General Mills, Inc: 
{-] Duet i 


Pe ol 
Silverplate $6.95 Box 289, Minneapolis, N 55460 
E Id a E 
e Calder $9.95 _ | enclose $ (check or money order) for ~ 
©) Beethoven ___ items ordered as s checked. j " , 
‘Silverplate $6.95 : ‘ Pose 
[) Gollen ~~ ‘Name : it Sg, aaa De 
__ Beethoven $9.95 ! e Sars 
Setofd Napkin Holders Address 
iJ Duet 5 ‘ 
Silverplate $6.95 Hi : = 
{") Golden City ied Bi oat ea xa EN outs 
Duet — $9.95 oe 
{0 Beethoven — State: tee cae a “ 26 sae 
Silverplate $6.95 Limit: One 4-pe. place Vicon please, To assure delay. ahes 


Foites & Golden : rip code. Offer good only ce SA, Please allow up f 0 weeks fox Ship 
" Beethoven $9.95 ment. cfetutree Novae 15. 1977. 
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ana, designer for Ceramiche 
Mme. Cartigny; and Sergio 
olo owner of Ceramiche Costa, 
»arte/Assopoter cocktail party. 


-* an international gambling 


next morning, Saturday, the 
a tour of Milan guided by Si- 
ni, They saw the interior of the 
» Scala Opera House; went 
tie La Scala museum; then to 
is Galleria, Milan’s shopping 
ne of so many novels and 
Jie tour also included the 
“1 the church of Santa Maria 
.e to see Leonardo Da Vinci's 

st Supper 
stop at Sforzesco Castle, the 
ity park with its modern art 
ud Peace Monument, the group 
uned at a cocktail party by the 
Association of Glass Manufac- 
\ssovetro) and its affiliate, the 
a0 Venezia Vetro. Many dis- 
+ ed members of the industry and 
an press were in attendance, 
them: Senator Rodolfo ‘Tam- 
vnancial secretary of the Glass 
‘ion and the president of Ma- 
_overning committee, and Dr. 
e¢ of the Institute of Foreign 
vere, who came up from Rome to 

(To page é 


tunch at MACEF hosted by Dr. M, 
manager of the 
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Party Piece, a dual purpose (ono side 

has a cutting edge) fork designed for 
casual entertaining by George Butler of 
Sheffield Ltd, 107 Matilda Street, Shelfield 
S17 3PY 


two-mug packs 


Right: Marguerite, the decoration in 

dark blue under a silvery-grey satin glaze, 
is new from Biltons Tableware Ltd, 
Longton Road, Stoke-on-Trent ST4 5BU 


Biscay, its blue bands on white designed to complement Tangier, an all-over pattern 
in shades of blue also irom the Lambeth stoneware collection, is new from Royal 
Doulton, PO Box 700, London Road, Stoke-on-Trent ST4 7QD 
cor st - 


f 


mS 


Country Garden, a new range of 18/8 cutlery available in seven-piece place seitings, 
boxed sets, leatherette canteens and wooden cabinets from Vinegs Ltd, PO Box 13, 
Broomhall Street, Sheffield S3 7SN aes 
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lcira Braised Ham with Raisin Sauce, Spinach Soufilé in Onion Case 


Govamet ~MARCH IVT5 =p. 48 
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Artichokes Hollandaise with Asparagu 
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cues ceome- PREVIEW © 


Far left: Continental champagne in the \ 
Slieve Donard Suite is hand-cut lead crys- ‘ 
tal from Northern Ireland. U.S. represen- 
tative: Tyrone Industries Ltd. 


Left: Frosted rose lead crystal bowl 
(#4603) on a silverplated base measures 
8% in. in diameter. Retail: $20. William 
Adams Inc. 


above: Gold-dipped sterling silver 

‘ Spoons of the Month carry appropriate 

zodiac symbols and colorful enamel de- 

signs. Retail: $37.50 each. Royal Co- 

penhagen Porcelain Corp. Ife 
(please turn to page 66) 
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@ fine ceramics @ distinctive cutlery 
@ gift articles @ glassware © glass lighting fixtures a 
@ dinnersets @ kitchenware 


Come and see the joint exhibit of German manufacturers at 
the Atlantic City China & Glass Show, January 5-9, 1975. 


Convention Center West Hall 
booths 703 thru 716 
and 804-816 


A joint exhibit sponsored by tha Ministry of Economics of the Federal Republik of Germany 
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Odin is the name of this 
Scandinavian stainless steel design 
marketed by Henning Glahn and 
Dansk Designs 


D. S/ 
DAN. J473 


Far left 
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Below 


Matching cutlery with the rest of 
the ware on the table top—as in 
this photograph from Norsk 
Stalpress—is a marketing concept 
with many Scandinavian firms 


rangements take other forms. Another 
sleek modern shape in satin finish stainless 
steel is Oberon, specially designed in 
Sweden for Courtier and made in this case 
by Wallin of Lindkoping in Sweden. 
Stainless steel manufacturers in Scan- 
dinavia rely quite heavily on each other. 
One, for example, may be particularly 
skilled in producing knife blades, another 
in contrast may have a particular expertise 
in hand finishing cutlery. The result is 
that the customer gets the best quality 
craftsmanship in the goods he buys. This 
is why it is not cheap; but neither is it 
expensive for the work involved. Teeis 
little wonder that the products of virtually 
all the Scandinavian stainless steel manu- 
facturers are to be found in museums of 
modern art, and design centres throughout 
the world. All the Scandinavian countries 


Attractive modern shapes in 
stainless steel are a characteristic 
of ranges from Norsk Stalpress, the 
leading Norwegian producer 


have their own design centres and take a 
particular pride in the standards achieved. 
This interest in good design is shared per- 
haps more by people in Scandinavian 
countries than in any other area of the 
world, and statistics show, for example, 
that Norwegians spend more on cutlery 
than most other people. Thus, to get a 
design centre certificate for good design— 
as Brodrene Oyo of Oslo did recently with 
its Gilde range of cutlery—is perhaps more 
significant than it might be in other 
countries. 

Design-consciousness in its selection of 
the lines marketed is a characteristic of 
Denmark’s Henning Glahn, most of whose 
cutlery lines are made in Finland. 

Then, of course, there is Copenhagen’s 
unparalleled George Jensen, whose ultra- 
high-quality stainless steel ware is matched 


by equally design-conscious silverware. 

At the beginning, it was mentioned that 
dishwashers have influenced the materials 
used in cutlery production in recent years, 
and it is appropriate in conclusion to men- 
tion that white-and-black Dlerin handles 
featured in a number of designs such as 
Helle’s Sunfjord are safe in a dishwasher. 
The white will not turn yellow, nor will 
the black fade—good proof of the care in 
design and manufacture of cutlery pro- 
duced in this part of the world. 
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lurket Street, tndianapolis—The 
ompany will show a-new 17-piece 


iuminum kitchen gift’ sel. with. 


»ypertone’ finish. Suggested retail. 


price is $4.95, and-the sets will be. 


2 


spoons, a. mixer-measure, a | 


included in the gift packag 
five-piece” sei of “meas 


set of measuring cups! 
na and egg holder and two 
It and pepper shakers (one 
end of the table). All pi 
» said to have a lifetime fi 
it will not tarnish, chip or 


SPACE PATTERN: The 
international Silver Co., siain- 
less division, Meriden, Conn., 
introduces its Space pattern 
featuring a new angular bol- 
ster on hollow handle forged 
knife, and choice of a second 
type of knife, the one-piece 


sculptured handle knife. The 


THUS. a6 WO. PIECE HH OSTESS SET 


anos 


CAKE SERVER 
SALAD SERV ER . 


TO Acar . $9.00 


“Yours as a FREE GIFT, just 3 exam- EA We 
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Hand Woven Wood! f 


~ 


SS Oraguna design by TROPIGRAFT hand weavers 
answers the/need| tora’ modestly/priced, versatile and beautiful 


Woven Wood fabric. Custom woven of select 3” wooden slats and 


“textured yarnsyaccented) with’ shimmering metallics. TAHOE is a 
Tegalicomplement to traditional and contemporary interiors. 

Capture the’ lasting beauty/of California's High Sierra country. with 
New TAHOE Hand: Woven Draperies, Shades, Movable Walls and Floor 
Screens—companion design to Guild Gold Foam, Cliff House, Pebble 
Beach, Telegraph'Hill! and) other outstanding TROPICRART Originals. 
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14 SHERWOOD PLACE + SAN FRANCISCO 3, CALIFORNIA 
On Display in Atv Leading Home Furnishing Centers 


New Horizon stainless steel flatware 

The New Horizon stainless steel’ flatware, illustrated here, 
is imported from Belgium by the Leonard Rodier Company, 
336 West Tist Street, New York. The New Horizon pattern 
is reported to be made of the first grade of stainless steel, 
composed with 18 per cent chromium and eight per cent 
nickel, for durability and a balanced finish. The six piece 
Setting retails for $8.50. Serving pieces are also available. 
Utrecht’s Linen-Wall 

A new wallcovering made of Belgian linen backed with 
Neoprene is now offered to decorators and architects by 
Utrecht Linens, 119 West 57th Street, New York. Called 
Linen-Wall and made in 49-inch width, it retails for 
$3.95 per yard. Colors are natural, white, cocoa, gold, 
red, and green: 

Home furnishings template 

A plastic template, engraved in’ %4 inch to the foot Seale, 
and including silhouettes of most frequently used furni- 
ture, is now being offered to architects and decorators by: 
A. Lawrence Karp, 16 Putnam Park, Greenwich, Connec- 
ticut. The price is $2, including packing and postage. 
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of Antiques and Fine Reproductions 
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602 Madison Ave., N, Y, 22 Plaza 3-1347 


140 INTERIORS 


GOLD FILLED single strand mesh cord designed by Kreisler for watches of baguette type. 
Is 1-10, 14k, Retails af $2.25. 


tarnishing, non-corrosive and very smartly 
styled. You'll find a handy order form on 
Pages. 


SELLING—AND SELLING FAST 


A ring set not with a precious stone, but 
with an exact copy of the eye of the wearer’s 
fiance—brown, blue, gray or hazel, is the very 
latest novelty. But there’s a dash of sentiment 
about the idea that is making it an immediate 
hit. The price, too, insures wide appeal. The 
Sweetheart’s Eve ring is manufactured by F. H. 


No wonder 
SWEETHEART’S EYE RING 
sells on sight. 


Noble & Co. of Chicago, is of sterling silver 
and adjustable to any finger size. There is no 
need, therefore, to order quantities: of various 
sizes. The rings are sold with or without in- 
dividual boxes and are put up a dozen in a 
cardboard display box with easel back. Order 
at once through your wholesaler. 


Greorce M. Brascu (formerly of The Ball 
Company) and Robert E. Swann have formed 
the Brasch-Swann Sales System dealing in sales 
promotion, auctions, merchandising. Headquar- 
ters are at 31 N. State street, Chicago. 


GOOSTERS SCOUT 1933 OUTING 


Tue Golden Roosters’ 1933 outing almost 
certainly will be held in Michigan, in the 
vicinity of Paw Paw Lake, and will be a week- 
end affair—leaving Chicago Friday afternoon 
and returning Sunday evening. 


This forecast is made as a result of a scout- 
ing expedition conducted late in August by a 
party of the G. R. Wrecking Crew with a few 
wringers tagging along for fear of missing 
something. 

Chief Scout was Hose Francis V. Healy 
(Goldman, Allshouse & Healy) who has a 
summer place near Paw Paw. Chief Cook was 
the illustrious and dapper Gus Weinfeld (Block- 
Weinfeld). Chief Bottle-Washer was a mer- 
cenary_hireling. 

Facilities examined and tested included hous- 
ing, vVictualing, quaffing, swimming, dancing, 
golfing, bridging. The site tentatively approved 
rated 1009 in all particulars. 

Scouts: Whitney, O’Connell, Lund, Millard, 
Gord Petersen, J. C. Petersen, Wahlen, Gold- 
man, Ross, Mueller. 


NEW MOVEMENTS FOR OLD CASES 
The ‘Hanson Clock Co. of Rockford, IIL, 
makers of high grade grandfather clocks, spe- 
cialize- also in separate movements suitable for 
fitting to old clock cases. Write for full par- 
ticulars, giving inside case dimensions. 


Stunninc new Reed & Barton salad set. Unusually heavy. Spoon bowl very shallow. Three- 


tine fork similarly distinctive. 


described last month as the “Empress’’ pattern. 


oe Quel 432 


Border of tray likewise is pierced. This pattern was incorrectly 


The correct name is “Majesty.” 


- National Jeweler 


FREE... this SIGN 


@ It will bring customers into your store .. help sell merchandise 

. and show you a worthwhile profit on Old Gold, Silver and 

platinum shipments. Its size is 9 inches x 6 inches, so it takes up 

little space in your window or on your show case. It costs you 
nothing ... SO MAIL THE COUPON NOW! 


@ 
For over 60 Years 


your best market for 


OLD GOLD 


SILVER PLATINUM 
SCRAP anp SWEEPINGS 


e 
G... BROS. SMELTING & REFINING CO. 
Established 1867 
5 N. Wabash Ave., chicago @) 74 W. 46th St. New York 


| PLANTS: CHICAGO NEW YORK TORONTO 


Cone ality BROS. SMELTING & REFINING CO, 

abash Ave. Chicago 
Plane send me FREE, and without any obligation whatsoever, your ““We Buy Old Gold, 
Silver and Platinum’’ Sign, to the address below. | enclose 6 c in stamps to cover postage. 


Name. 
Street Address. 


September, 1932 67 


